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Ensuring everyone
has a place to call

home

Our Mission is to create lasting solutions to housing, income, health,
education, and racial inequalities in all parts of the Commonwealth.

As we reflect on our accomplishments in Fiscal Year 2023,
we celebrate the collective efforts that have propelled us

toward a more equitable future by assisting HUUSEHUI_DS
3,051 9 298

VOLUNTEERS COMPANIES COMMUNITIES

Participated in Build A Engaged in corporate Assisted around the state of
Bed Events sponsorship Massachusetts




Provided 1,598 children with beds and distributed 8,790 age-
appropriate books to foster healthy sleep routines, offering
opportunities to improve school performance to children
living in poverty across 104 communities.

Engaged over 3,000 supporters in Call to Actions, leading 7
fundamental policies and helping to advance 16 priority bills
to ensure equitable living for all.

Assisted 1981 households representing 7,924 individuals in
the areas of housing stabilization, housing search,
maximizing incomes, and creating long-term housing
stabilization plans. More than 60,900 hours of Advocacy
were provided to households around the Commonwealth
and $198,457 secured in funding to address housing
instability.

150 expectant mothers living in poverty received cribs, 2,288
hours of sleep education, and engaged in data collection
activities answering 730 questions to improve safe sleep
and prevent infant mortality.

As we prepared to sunset the Big Kid
Bed Initiative, a final cohort of 350
children between the ages of 2-4
obtained a bed of their own, and

parents/guardians were supported
with 3,500 hours of sleep education.

As we concluded a programming
initiative a public policy campaign
started in response to the need for
accessible and affordable housing

among the low-income older adult
population. The Casa Campaign
garnered support from 100
legislators to adopt a bridge subsidy
to prevent homelessness and
displacement as older adults living
in poverty move to the top of public
housing lists. This campaign will
continue to escalate in order to be
included in the state budget and
implemented statewide.




The Gasa Project Demographics

AGE

18-24: 7%
25-34: 25%
35-44:23%
45-54:20%
55-64:19%
Over 65: 6%

GENDER
IDENTITY

Female: 76%
Male: 23%
Transgender: <1%
Non-binary: <1%

1,961

214 Communities

1,14

Households at or
below 200% of the
federal poverty
guidelines

Households with
children

RACE
I 2%
e 44%
wore | 2%

MULTIRACIAL 29%
NATIVE HAWAIIAN/

paciricisianocr MM 1%

ETHNICITY

28% 72%

Hispanic Non- Hispanic



A Glimpse into the future

Our work has allowed us to see an explosion of services needed around
housing, and as a result, MCH has taken the approach of developing
strategies for programming integration to address this need. In the
upcoming year, the agency will continue to provide upstream homelessness
prevention combined with other resources available through our internal
programs and initiatives to address the Social Determinants of Health,
utilizing housing stability as the focal point for prosperity to attain equitable
access to other basic services such as healthcare, education, social equity,
income prosperity, and racial justice.
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Get Involved

If you share our vision of providing an equitable future for people living
in poverty, we invite you to join us. Your support, advocacy, and
involvement further fuel our mission and allows us to drive tangible
change.




Thank you
10 our partners!
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https://www.facebook.com/macoalitionforthehomeless
https://www.instagram.com/endhomelessnessma/
https://twitter.com/mahomeless
https://mahomeless.org/
https://www.linkedin.com/company/massachusetts-coalition-for-the-homeless/mycompany/

